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1. Introduction

1.0.1 Tourism represents billions of pounds to the Welsh economy every year.
Holidays with at least one overnight stay were worth £895m in 19991.  Tourism
day visits (defined as trips lasting for 3 hours or more that are not taken on a
regular basis) themselves generated £893m in 19982.  While the definition of
tourism includes business trips and visits to friends and relatives (VFR), the
environment – whether natural (the landscape, wildlife, etc.) or built heritage
(e.g. monuments or listed buildings) – is known to exert a strong influence over
the type, direction and quantity of tourism activity.  Hence, we should anticipate
that the environment has a significant value within this context.

1.0.2 Tourism comprises trips by both residents and non-residents.  Tourism by Wales
residents is largely made up of day visits (approximately 85% of the total value),
with the market for holidays staying away from home being much smaller.  On
the other hand, tourism by non-residents almost exclusively involves trips with
one night away from home or more, with less than one-twentieth of the total
value coming from day visits across the border.  Clearly, the nature and volume
of trips by residents differs from those of non-residents, and so we should
reasonably expect that the influence and value of the environment would do
likewise.  It is important therefore, for any evaluation of the environment in this
context to be carried out for each of these ‘populations’ separately.

1.0.3 To that end, the Landscape Evaluation Survey (LES) was conducted with a
sample of non-residents who had visited Wales during 2000.  Furthermore, a
series of limited case studies were devised, using LES interviews at sites in
Wales with particular environmental interest.  All of the research interviews
however, centred on establishing a value for the environment, both in terms of
its use during tourism visits and effectively the market value it represents in
pounds sterling.

1.1 Aims & objectives

1.1.1 One intention for the research was to build on and utilise data from two major
sources of information.  The latest information about tourism day visits is found
in the report of the 1998 UK Day Visits Survey (DVS 1998)3 which provides the
most comprehensive evaluation available of day visitor activity.
Complementary data for holiday tourism is most recently available in the current
report of the serial UK Tourism Survey (UKTS 1999)4.

                                               
1 From “The UK Tourist: Statistics 1999” (Summary Table 2, p3), the report of the 1999 UK Tourism Survey (July 2000)
2 From “Leisure Day Visits: The Report of the 1998 UK Day Visits Survey” (Table 11, pp 30-31), The National Centre for
Social Research (December 1999)
3 Ibid.
4 Ibid.
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1.1.2 The principal goal for this investigation can be defined in the following
operational terms:

•  Calculate the influence of the environment on making both day visits...

•  to each of coastal, rural and urban locations, as well as overall

•  ...and holidays staying away from home

•  by deriving weights (proportion of influence) for environmental vs. non-
environmental factors

•  Use the weights to calculate the amount of revenue from those visits that can
be attributed to environmental factors in total by referring to the data
available from the existing surveys

1.1.3 The survey had a number of secondary aims however, namely:

•  To complement the calculation of a ‘market value’ for the environment by
calculating a contingent one, i.e. a price that visitors would be willing to pay
for visits to 'environmental' attractions in general

•  To evaluate and measure the perceptions of residents and visitors on the
importance of the natural and built environment in Wales

•  To identify any groups, for whom the value of the environment (different
locations, different factors) is more or less than it is for others

1.2 Sample & Methodology

1.2.1 The survey was conducted with sample of 1,520 visitors to Wales during the
year 2000, and respondents fell into one of three groups.  The first group
comprised visitors who were interviewed on exit from their resort or location of
day visit.  The interviews were conducted face-to-face with a broad selection of
trip-takers during the fieldwork period (September and October 2000).  The
number of interviews achieved was 590.

1.2.2 Because the fieldwork was being conducted late in the season, another set of
interviews were carried out using a modified questionnaire via CATI.  The
sample for these interviews was drawn from a universe that comprised recipients
of a “Welcome to Wales” brochure.  Interviews were only conducted with those
who had actually taken a trip to Wales but because there was no stipulation on
time of year, a spread of trips throughout 2000 was achieved to complement the
exit interviews above.  A total of 515 were completed.

1.2.3 Finally, a third group of interviews were conducted at a number of sites of
special environmental interest in Wales.  These sites included Snowdon and
Llyn Efyrnwy, among six in total where recruitment was achieved successfully.
In all, 415 interviews were conducted at these sites, with the greatest number
being achieved for Powys Castle (151).  A study of tourism at Conwy was not
possible because of the low number of interviews completed there.
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2 Estimated value by type of trip

2.0.1 The influence of the environment on tourism is by no means insignificant.
Using methods described in the Introduction to the appendix, of which this
report forms part, it is estimated that environmental factors represent more than
£580m to the industry in Wales, from visitors outside of its borders alone.  This
estimate is based on data for day visits from 19985, and complementary
information on holiday tourism from 19996.

2.0.2 Total spend by non-resident tourists in Wales, based on the combination of data
from both years, was calculated to be approximately £1.2bn and environmental
factors were estimated to lie behind 54% of that.  The majority of the value from
that influence comprised spend by holidaymakers from elsewhere in the UK –
71% of it in fact.  This compares with a proportion of total spend by non-
resident holidaymakers of 74%.

2.0.3 By contrast, the influence of the environment on non-UK holidaymakers was
actually calculated to be higher.  Although their contribution only represented
25% of the total environmental ‘value’, this is higher than one would expect
when compared to their 22% of total tourism spend.  In fact, the influence of the
environment on decisions about tourism in Wales by visitors from overseas was
estimated to be 60%.

                                               
5 “Leisure Day Visits: The Report of the 1998 UK Day Visits Survey”, National Centre for Social Research (Dec. 1999)
6 “The UK Tourist: Statistics 1999”, the report of the 1999 UK Tourism Survey (July 2000)
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Fig. 1  Estimated Value of the Environment to Tourism by Non-residents
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3 The holidaymaker vs. the day visitor

3.0.1 The composition of the sample is detailed below.  The two principal subgroups –
holidaymakers and day visitors – were re-weighted in the analysis to adjust for
some bias towards older respondents.  The result was to produce profiles for
each that compared favourably to the existing sources of tourist characteristics.

Fig. 2  Profile of Survey Respondents by Type of Trip
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3.0.2 The most important aspect to note is that following recruitment, 22% of the day
visitors were subsequently classified as Wales residents.  This was found as a
result of postcode analysis and had a significant bearing on the data to be used.
Since the scope of this report is to examine the value from tourism by non-
residents, Welsh day visitors have been excluded from the rest of the results.  The
residents who were among the holidaymakers however (4%), were not found to
have a significant influence on the findings for that group and so were left for ease
of analysis.

3.0.3 Non-UK Holidaymakers only represented 2% of that sub-sample, and so to
bolster this group data was included from the Case Studies summarised in Section
9 of this report.  The result of the addition was provide a base for visitors from
overseas of approximately 60.  The inclusion of the additional interviews is
brought to the reader’s attention where it might have an impact on the findings.

Fig. 3  Party Size & Composition by Type of Trip & Age

3.0.4 In terms of composition, the visiting parties that were represented had an
average size of between three and four people.  Holiday groups from elsewhere
in the UK were the largest on average, comprising a mean of 3.67.  The largest
age group within the average party was typically the 36 to 59 year olds,
representing at least a third, depending on the origin of the group.  The smallest
age group was usually those 16 years of age or younger.  This was particularly
true of the non-UK holidaymakers, but (in line with expectations) least so of
those on holiday from elsewhere in the UK.
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4 Wales as a destination

4.1 Reasons for choosing Wales

4.1.1 Party composition was used to calculate a volume of trips and a majority of the
analyses were then conducted using the number of visits as the base.  Where the
reasons for making those visits were concerned, an assumption was therefore
made.  The assumption was that any reason(s) given by the respondent for
undertaking the trip applied equally to all members of the visiting party.
Although individual reasons for visiting will vary within a group, it is not
unreasonable to assume that any range of reasons offered by a respondent were
drawn from those for the group as a whole.  Thus, for the purpose of comparing
environmental factors with non-environmental factors the assumption of
universality would suffice.

4.1.2 Respondents were asked to indicate their reasons for choosing Wales from
selection similar to that used in the Wales Residents Survey (WRS).  In this
survey, exactly half of the reasons available were deemed environmental factors
and half non-environmental.  Figure 4 overleaf illustrates the distribution of the
choices made.

4.1.3 Across the board, environmental factors were slightly more prevalent than non-
environmental ones, although this varied according to the respondent’s origin.
Holidaymakers from elsewhere in the UK were there because of the coast (66%),
but they were also there because there were “things to do” (58%).  Open hills
and moors were the third most prevalent reason (51%).

4.1.4 On the other hand, holidaymakers from outside of the UK were more likely to be
there to visit castles and heritage attractions (60%), as well as historic towns
(55%).  Since a large proportion of the non-UK respondents were interviewed at
case study sites, it could be suggested that there was some bias in the
responding.  The fact that these sites were mainly natural environmental
attractions however, there being only one built one, would discount this
suggestion.  Furthermore, it makes sense that visitors from far afield would have
specific places on their itinerary, rather than no particular plan to their holiday.

4.1.5 Responses among holidaymakers were generally of greater proportion than those
among day visitors.  People who had come to Wales for the day had done so for
the coast (46%) and for things to do (45%).  They’d also made the journey
because of ease of access however (42%), which is very much in keeping with
the origin of these visitors being the north west (34%) and the West Midlands
(20%).  People from the north and north west in general tended to offer a greater
number of reasons for their visit, the coast being the most popular reason among
the latter (70%).
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Fig. 4  Reasons for Visiting Wales by Type of Trip
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4.1.7 As the most important reason, VFR was also the second most prevalent response
among day visitors (18%), with only the coast being a more popular choice
(23%).  Other non-environmental factors were also important drivers, namely
the ease of access (12%) and things to do (10%) that were mentioned previously.
In total however, environmental reasons for day visits were the most important
for just over half of all the trips surveyed (52%).

Fig. 5  Main Reason for Visiting Wales by Type of Trip
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4.1.9 In terms of regional variation, it is interesting to note that the coast was the most
important reason for people from both the north west (28%) and the south west
(33%).  Once again however, VFR was also the most important reason to 28% of
the visitors from the south west, and was of similar importance to those from
Yorkshire and around the River Humber (24%).

4.2 Estimating the influence of the environment

4.2.1 Even reflecting only on the most important reasons for choosing Wales, it is
clear then that the environment plays a role in the choice of destination for at
least half of all trips.  The degree to which those decisions are influenced has
been found to vary according to the origin of the visitor and the type of trip.  By
combining all environmental factors and all non-environmental factors into two
groups we can estimate the environmental influence as a whole for any given
visitor or party.

4.2.2 It was shown earlier however, that most trips were for a range of reasons and so
the calculation of a weight of influence should take all of these into account, not
just the most important reason.  A weighting scheme was therefore derived that
accommodated the most important reason given within the context of all stated
reasons, and allowed a full appreciation of the impact of environmental factors
as a whole.  This weighting scheme is described in the Introduction to the
appendix of which this report forms a part.

Fig. 6  Estimated Contributions to the Choice of Wales as a Destination
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represent at least 50% of the decision to visit Wales, regardless of visitor origin
or type of trip, with the greatest influence found among holidaymakers from
outside of the UK.

4.2.4 Once again, nearly half of the influence of the environment for these people
(26% of total influence) was related to the visiting of historic towns and heritage
attractions (e.g. castles).  Yet almost a quarter of the total influence on these
holidaymakers from abroad (24%) was VFR where this was only 8% for UK
holidaymakers and at most only 15% for UK day visitors.

4.3 The stated influence of the environment

4.3.1 Respondents were explicitly asked to think about heir decision to visit Wales in
terms of the influence of the environment.  The factors that had been presented
to them as possible reasons for choosing Wales were now presented as two
groups and the respondent asked to give a score out of 10 for the environmental
group.  In order to establish that the respondent had understood the task, the non-
environmental group was given the complement of the first score and the
respondent asked to confirm if that was correct.

4.3.2 It was found that by far the bulk of the scoring was given at the high end of the
scale such that even respondents who had mentioned no environmental reasons
earlier were giving them an average importance score of approximately 6 out of
10 as a group.  Scores were therefore transformed from the original using a
mathematical technique called a power transformation which had the effect of
rescaling scores around 6 to become scores near the bottom of the scale, and of
spreading out the remainder to provide a more even distribution.

4.3.3 The scores now represented the proportion of influence that the environment was
said to have had on the choice of Wales as a destination (i.e. 5 out of 10 is 50%).
The results were found to be very similar to those estimated from the reasons
given earlier, although slightly smaller in size.  The range was now 43% (day
visitors) to 47% (UK holidaymakers) rather than the 50% to 60% calculated
before.  Overall however, the environment still appeared to be more important to
holidaymakers than day visitors.

4.3.4 Respondents were subsequently asked to give a similar score of importance to
each of the individual factors in the environmental group, so that a degree of
influence within the group could be afforded to each one.  In order to do so
however, these scores also required a power transformation, similar to the one
used before.  Once rescaled, the scores for individual factors could be summed
and a proportion of influence calculated for each as fractions of the total.  The
results are summarised in Figure 7 overleaf.
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Fig. 7  ‘Stated’ Contributions to the Choice of Wales as a Destination
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4.3.5 Although the absolute values from this approach differed from those using the
method of weighted reasons, the outcomes of both were highly consistent with
each other.  For example, the greatest single influence on destination for day
visitors was once again found to be the coast (9% out of 43%).  On the other
hand historic towns and heritage sites (e.g. castles) carried more than a third of
the weight of environmental influence on holidaymakers from outside the UK
(16% out of 46%).  Both of these are in line with the earlier estimations.

4.3.6 Taking all the environment factors into account, respondents were to be asked
directly if these factors were the reason that they decided to come to Wales.
First however, they were asked whether or not they had considered any other
destinations in the UK.  By far the majority in every case said that they had not.
Only 30 % of the trips by UK holidaymakers had been in ‘competition’ with
other destinations, and an even smaller proportion (19%) of those by the day
visitors.  Not surprisingly, this proportion was highest for non-UK
holidaymakers (45%).

4.3.7 Those who had considered other destinations were subsequently asked then
whether or not the environment factors had been the reason for choosing Wales
over the alternatives.  It was now that most of these respondents said that they
had, to some degree.  Two-thirds of the UK holidaymakers questioned indicated
that the factors had either totally (29%) or at least partly (37%) prompted their
choice of Wales.  The proportion of day visitors saying so was only slightly
smaller (60%), but the proportion for whom the environment had totally dictated
the decision was approximately half (16%).

4.3.8 As for non-UK holidaymakers, 35% indicated that the environment was totally
the main reason and this was the highest proportion of all the subgroups
questioned.  A further 42% indicated that the environment had played a role at
least in part.  In total therefore, 77% of overseas visitors who had considered
other destinations claimed that the environment had persuaded them to choose
Wales.  This seems to contradict the finding earlier that VFR was stated as a
major reason.

4.3.9 The base for this latest finding is very small however – only 80 visits of the 180
by non-UK holidaymakers in this survey.  Furthermore, a third of those who said
that the environmental factors had totally driven their choice of Wales, had
themselves earlier indicated that they were mainly there to see relatives
(although once again the base for that proportion was so small, it only
represented 10 visits).  The reality is probably that both factors – environmental
and VFR – interplay to provide the justification for overseas visitors to make the
journey.  The nature of the interaction is debatable, but it is conceivable that
VFR provides the catalyst while the towns and heritage attractions nearby are
the resources and carry the weight within this ‘fusion’.
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5 Activities & sightseeing

5.0.1 The reasons for choosing Wales as a trip destination, and the estimates of the
influence of the environment in the decision, were further reinforced by an
examination of the actual activities that respondents and their parties had
enjoyed.  These are summarised in Figure 8 below.

Fig. 8  Sightseeing definitely undertaken while on the trip
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the south east, 69%).  More of these holidaymakers were going to visit the
Welsh countryside however (73% on average), where once again the object was
to enjoy the coast (77% of those going) and the open hills and moors (70%).

5.0.4 Day visitors were the least likely to make trips to historic towns (49%) or the
countryside (56%), and indeed when asked about a range activities with an
environmental basis a full 20% of them claimed they would be engaging in none
of them (see Figure 9 below).  Having said that, about half of them (51%) had
planned long walks or hikes, and 42% of them claimed to have planned trips to a
castle or heritage attraction.

Fig. 9  Activities definitely undertaken while on the trip
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per person to both natural and built environment sites than anyone interviewed
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conservation sites (50%) and country parks (40%).  By comparison, only 9% of
day visitors had organised their trip around a visit to a nature conservation site,
and 28% a country park.

Fig. 10  Most important activities undertaken while on the trip

5.0.6 Among the holidaymakers from the UK, walks (65%) and visits to castles and
the like (55%) were the most important of these activities.
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6 Expenditure

6.0.1 Key to the approach adopted by this study, and therefore the estimated value of
the environment to tourism in Wales, is the amount of revenue generated by
non-resident visitors.  Although the value estimates presented at the beginning of
this report are based on spend data from DVS 1998 and UKTS 1999, data on
expenditure was collected as part of this survey and so it is analysed in the
context of environmental value.

6.1 Accommodation for holidaymakers

6.1.1 The respondents who were interviewed represented a total of 2,634
holidaymakers staying away from home.  The average number of nights spent in
accommodation in Wales was found to be 5.5, and so the total number of
holiday nights that were evaluated was 14,540.

Fig. 11  Holiday Nights by Type of Accommodation (Weighted by Party Size)
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(23%), rented cottages or apartments (22%) and rented static caravans or chalets
(21%).  These figures are considerably larger than the equivalent proportions
from the UKTS in which it was staying with friends or relatives that accounted
for the greatest number of trips away from home (21%).  Hence, any estimates
of value purely based on accommodation should be accepted with caution.
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6.1.3 It is interesting however, to consider the revenue from accommodation spend,
and to map environmental influence onto it, if only because it typically (‘though
not always) represents such a large proportion of expenditure on any holiday.
Thus, Figure 12 below uses a weight of environmental influence calculated for
each type of accommodation to illustrate the relative proportions of value for
which the environment is believed to account.  Note that the percentages
represent the amount of total holiday spend that is accounted for by each type of
accommodation in 1999.

Fig. 12  Estimated Influence on Spend by Accommodation used in 1999
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those in touring caravans was about the same (60%), it was only two-thirds as
much in terms of absolute value (£65m).
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Another third of the expenditure went on shopping, with about £7 spent on
clothes and an average of £10 spent on shopping other than clothes.

6.2.2 Figure 13 below illustrates how this spend per group on the day varied according
to the environmental activities undertaken at some point during the trip.  What is
most interesting to note is that those groups that were not intending to undertake
any of these activities were on average likely to spend nearly £10 less on the day
than a typical group in the sample.  By contrast, groups for whom visits to urban
parks and castles were planned were likely (on average) to spend a significant
percentage more.

Fig. 13  Total Spend per Day per Group by Activities undertaken
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7 Contingent valuation

7.0.1 Estimating the value of the environment to tourism has so far been based on
estimates for the influence it has on tourism spending, and therefore to what
extent market spend could be attributed to it.  The final part of this survey aimed
to complement the estimated market value(s) and was designed to elicit an
indirect value using contingency as the basis.

7.0.2 Contingent valuation is a method used to elicit the theoretical value of a non-
marketable commodity.  It uses the idea that a value can be established if it is
made contingent on something happening, typically withdrawal of the
commodity’s availability.  In this survey however, respondents were asked for
the maximum price they would be prepared to pay if a fee was charged for
access to special areas of landscape or historic interest.  The fee would cover a
nominal group of visitors (e.g. a car full) for repeat visits within a 5-day period.

7.0.3 The resulting values were typically lower than found elsewhere using this
method (see the report on the Wales Residents Survey in this appendix).
Overall, the maximum fee that was acceptable was just over £12 on average.
This was not a low figure because of a high refusal to pay however.  The
proportion of the sample unwilling to pay any such fee was only 23% on
average, a figure very similar to that found in the WRS.  The mean fee was
lower because the choices presented to respondents rose in £1 increments from
just £1, rather than larger increments from £5 in the WRS.

7.0.4 Visitors from outside the UK were almost certainly the most sensitive to this
scaling.  Being least familiar with UK pricing, these holidaymakers were
probably taking a cue for their response from the showcard.  The result was that
although 88% of them were willing to pay something (the largest proportion of
any subgroup in the sample), the average fee they were willing to pay was less
than £6.  Indeed, less than a third of those willing (32%) indicated they would
pay more than £5.  Given the extent to which non-UK holidaymakers have
proved themselves such keen visitors of ‘environmental’ areas in this survey, the
size of this average fee is questionable.

7.0.5 Among respondents from the UK, the average acceptable fee was higher but the
willingness to pay it was lower.  UK holidaymakers were willing to pay the
highest fee on average – £13.72 as a whole group.  This average was nearly £4
higher (£17.37) among the 79% who were willing to pay at least £1.
Unsurprisingly, day visitors were only willing to pay as much as £10.99 overall,
they being the least likely of all three groups to benefit from repeat visits over a
5-day period.  Furthermore, nearly a quarter of them (24%) were unwilling to
pay anything at all.

7.0.6 Unwillingness to pay among UK visitors generally was largely to do with
objections to entry fees (38%) and a lack of interest anyway (19%).  Willingness



National Trust Partnership (Wales) Landscape Evaluation Survey Report

Tourism Associates Page 21

to pay among non-UK visitors was down to the importance of conservation
(39%), particularly for future generations (30%) or others to enjoy (19%).  The
same was true for UK holidaymakers (44%, 35% and 22%, respectively), as well
as for day visitors, although slightly less emphatically (36%, 28% and 22%).

Fig. 14  Amount Prepared to Pay for Special Historic or Landscape Areas
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8 Summary

8.0.1 The value of the environment in Wales to tourism by non-residents was
estimated to be more than £580m.  More than two-thirds of this value comes
from holidaymakers who live elsewhere in the UK.  This is no more than one
would expect however, since the proportion of spend by UK holidaymakers is
typically 74% of the total for non-resident tourism as a whole.

8.0.2 The influence of the environment on non-UK holidaymakers was calculated to
be higher than expected on average.  Although their contribution to
environmental ‘value’ was only a quarter of the total (about £161m), this is
driven by an influence of environmental factors worth 60%.

8.0.3 In general, environmental influences were found to be slightly greater than non-
environmental ones overall.  A particular attraction for visitors from elsewhere
in the UK was the Welsh coast (e.g. 66% of UK holidaymakers), although
accessibility and the availability of things to do were also important for those
making day trips.

8.0.4 Holidaymakers from outside of the UK however, were more likely to be there to
visit castles and heritage attractions (60%), as well as historic towns (55%).
This is consistent with the itinerary of someone who has made a long journey
and wishes to get the most out of their stay, and since accommodation typically
forms a large part of holiday expenditure a situation like this would be
understandable.

8.0.5 For a significant number of visitors from abroad however (37%), the most
important reason for choosing Wales as a destination in the first place was to
visit friends or relatives (VFR).  Now although not all of these holidaymakers
would be staying with those people, it does indicate that a substantial reason for
going to Wales is not an environmental one for a lot of visitors from outside the
UK.  In fact as an influence on decisions, VFR was estimated to represent 24%
for non-UK holidaymakers.  This compares to only 8% for UK holidaymakers
and no more than 15% for UK day visitors who might have been the more likely.

8.0.6 Against day visitors however, the typical holidaymaker from overseas was the
most active in environmental terms, once they had arrived.  As a group, they
undertook more trips per person to both natural and built environment sites than
anyone interviewed from the UK.  Once again, heritage attractions were
particularly important to them.
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9 The Case Studies

9.1 Sample profiles

Fig. 15  Profile of Case Study Respondents by Site
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9.1.1 The samples recruited at the six sites of special interest are summarised in Figure
15 above.  Because the bases for Cosmeston, South Stack and Stack Pole Quay
were all less than 50, the data for these sites was merged.  As a group they will
be referred to below as the “Combined Sites”.

9.1.2 There were several differences between sites in terms of sampling, and it is
worth noting these differences before interpreting the findings:

•  The average age of the samples at Powys Castle and Llyn Efyrnwy was
typically older than at the other sites.

•  The proportion of people interviewed at Powys Castle from retired
households was also greater than it was for the other sites.

•  There was a bias towards visitors from the West Midlands at Llyn Efyrnwy,
and a heavy bias towards Welsh residents at the Combined Sites.  The
origins of respondents at Powys and Snowdon were more evenly distributed.

9.2 Summary of the findings

9.2.1 Visits to Powys, Snowdon and the Combined Sites were planned before leaving
home on at least 8 out of 10 occasions.  Of the remaining visitors, about 9 out 10
who were on holiday away from home had planned to go to the site before
leaving their accommodation, with the exception of the remaining visitors to the
Combined Sites.  Here, most of these people had not planned to visit the site that
day (i.e. 76% of the 11% who hadn’t planned from home).

9.2.2 More than half of the visitors to Llyn Efyrnwy (52%) had not planned to visit
the location before leaving home.  Almost all of this group who were on holiday
away from home however (93%), did plan to go there before leaving their
accommodation.  Furthermore, about three-quarters of all visitors to Llyn
Efyrnwy said that they would definitely have been in the area anyway, compared
to less than half of the visitors to any of the other sites.  Thus it would appear
that most visitors to Llyn Efyrnwy do not go out of their way to get there.

9.2.3 Among all of the sites’ visitors there was a lack of awareness of any of the work
that was going on in terms of preservation.  At best, 50% of the visitors to each
of Snowdon and Llyn Efyrnwy said that they had been aware of it before going;
at worst, only 19% did at Powys Castle.  In all cases however, the majority of
those aware of the work claimed that it had encouraged them to make their visit.
This was particularly true at Llyn Efyrnwy where 83% of all the visitors said
that information about the work and the access arrangements etc., had made their
visit more enjoyable.

9.2.4 By far a majority of the visitors to these sites were able to score the importance
of their visit to the planning of their trip to Wales as whole.  Mean scores for the
sites were very close to 8 out 10 in all cases except Snowdon where 95% of the
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visitors gave an average score of ‘influence’ for the site of nearly nine.  This also
happened to be the site with the highest mean spend per group at a location that
day (£26.56).  In broad terms this would equate to an environmental value of
more than £23 per visiting group per day (cf. “Contingent Valuation”, p.20).
The same figure for Powys Castle would have been about two-thirds of that, at
just under £15.  The values for all the other sites were considerably smaller (i.e.
less than £10 per group).

9.2.5 The results of the individual site studies are presented as summaries, like the one
for Powys Castle below.

9.3 Powys Castle

Fig. 16  The Case Study for Powys Castle (Base = Trips)
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9.4 Snowdon

Fig. 17  The Case Study for Snowdon (Base = Trips)
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9.5 Llyn Efyrnwy

Fig. 18  The Case Study for Llyn Efyrnwy (Base = Trips)
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9.6 Stack Pole Quay, Cosmeston Lakes & South Stack

  Fig. 19  The Case Study for Stack Pole Quay, Cosmeston & South Stack (Base = Trips)
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10 Conclusions

10.0.1 Environmental factors were estimated to drive about half (54%) of the total
spend by non-resident tourists in Wales.  Based on £1.2bn, this represented
£660m in 1998/99 terms.  Most of that value comes from other people in the UK
being on holiday there, but it appears that the value of the environment to non-
UK holidaymakers is greater in relative terms (about 60% of their total spend).

10.0.2 Holidaymakers from the UK enjoy going the Welsh coast and visiting the
countryside.  Day visitors also enjoy visits to the coast, but for many the
principal drivers are the ease of access and that there are things to do when they
get there (understandable if visiting for just a few hours).  It’s the non-UK
holidaymakers however, who enjoy sightseeing most of all and in particular the
heritage attractions and historic locations.  The value of visits on the day to these
locations is known to be high (e.g. see DVS 1998, Table 3.1, p.8).

10.0.3 How visitors from overseas come to be there in the first place is interesting to
contemplate and although it would be appealing to do so, the argument for
purely environmental drivers is likely to fall down on its own.  For both UK and
non-UK holidaymakers, the presence of family and friends in the country
probably provides the catalyst for many decisions to visit Wales.  Once there
however, the influence of the environment on their economic activity almost
certainly outweighs the non-environmental factors.


