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“Nature is in crisis. Around 60% 
of UK wildlife is declining and the 
natural places they depend on are 
vanishing. It is more important than 
ever that we are helping young 
people to experience, learn and 
value the natural world.”
Rebecca Munro,  
Director of Fundraising and Communications,  
The RSPB.
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A partnership with purpose
Children today spend less time 
outdoors than their parents or 
grandparents and this lack of 
connection to the natural world 
negatively affects their learning 
and their physical and emotional 
wellbeing. It’s a problem for 
nature too, because people 
won’t protect what they don’t 
know and love. 

In 2015 supermarket Aldi and 
the RSPB joined forces to help 
address this problem. With 
almost £3m of funding through 
the Aldi carrier bag levy, we 
launched our collaborative 
Connecting Children with Nature 
programme. 
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• Deliver a range of tools and resources that 
would engage our key audiences in their 
local greenspaces.

• Train a nationwide network of volunteers to 
deliver outreach work in schools.

• Empower teachers with the confidence to 
deliver more learning outside the classroom.

• Develop an online tool that would be 
accessible to our audiences wherever  
they are.

• Raise the profile of our work and our 
partnership through impactful and 
compelling communications.
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Connecting children to nature
The aim of our partnership was to provide 408,000 connection  
to nature experiences to children by working with families and 
schools in 17 urban areas around the UK. We set out to:
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“Working in partnership with the 
UK’s largest nature conservation 
charity has been an important 
and rewarding way to highlight 
our commitment to being a 
responsible business, and giving 
back to the communities in which 
we operate.”
John O’Maoileoin,  
Director of Corporate Responsibility, ALDI UK

nature
Loving nature   | |    Caring for the environment

A connection to

   Sense of awe and wonder   

Encouraging 
children’s delight in 
the natural world 
though first-hand 
experiences.
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The partnership at a glance
We developed a nationwide programme of activities to help children 
learn about and connect with nature around their homes, and in 
their schools, parks and local communities.
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Schools and Early Years Outreach
90-minute, face-to-face sessions linked to the 
curriculum to inspire children, their teachers 
and carers about the natural world. This scheme 
was awarded a Learning Outside the Classroom  
Quality Badge.

Schools on Reserves  
Free school visits to four RSPB nature 
reserves to give pupils a first-hand educational 
experience of nature.

Wild Parks  
A seasonal outreach project providing nature 
experiences to families in public greenspaces.

Wild Challenge  
An online, self-led awards scheme giving 
schools and families digital access to resources 
and activities wherever they are.

Children were inspired to take action for 
nature and to experience nature through fun 
and interactive sessions, such as hunting for 
minibeasts under rocks, bushes and doormats; 
using their senses to create a piece of wild art; 
or creating homes for nature like mini ponds. 

Our initiatives supported four of the United 
Nations’ 17 Sustainable Development Goals.
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Amazing experiences
Children throughout England, Wales and Scotland, were able to 
enjoy first-hand nature experiences thanks to the partnership.
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“The children have noticed things they have not thought of 
before – from the vast amount of bee varieties we have to the 
decline in hedgehog numbers. Wild Challenge is a fantastic 

way to get out and about with the children and experience 
new things together.”  Suzanne Simpson 

The Simpson family 
celebrate their Wild 
Challenge award. 

Mary McLean, a teacher at Gowerton  
Primary School, took part in an outreach 
session with her class:

“Our children loved the session! 
Afterwards, they were more 
aware of their surroundings, 
commenting on birds and 
planning other habitats for 
wildlife. If schools and nature 
enthusiasts, like the RSPB, can 
work together to inspire the next 
generation now, the future seems 
brighter for everyone.”

Charly Crump, an RSPB schools outreach  
officer, was privileged to witness children’s  
first interactions with nature: 

“To see a child’s face light up as 
they discover their first mysterious 
creature is so rewarding. 
These are memories that will 
last a lifetime and is what this 
partnership is all about.”

Suzanne Simpson and her five children absolutely loved taking part in Wild Challenge as 
a family. They did a host of activities together, from planting butterfly and bee gardens and 
building a pond, to transforming themselves into human weather gauges! 
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A recipe for success
Five ingredients were essential to the delivery of this successful 
collaboration:
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• Dedicated programme team
 A central team at RSPB HQ set the strategic 

direction of the programme and the 
framework for success. This included open 
and ongoing dialogue with Aldi via quarterly 
meetings and monthly updates.

• Passionate staff and volunteers
 40 RSPB staff worked on the programme 

and by setting up a process for volunteer 
recruitment and ongoing training, we 
were also able to count on the support of 
hundreds of volunteers, giving them new 
skills and experiences and enabling us to 
extend our reach.

• Cross-organisational engagement
 From the IT team to schools outreach 

officers, stakeholders from teams across 
three RSPB Directorates and seven RSPB 
regions collaborated and harnessed their 
unique skills to deliver this complex 
partnership.

• Rigorous reporting and insight 
 Ambitious targets, objectives and reporting 

requirements were agreed from the outset 
and regularly reviewed. Quantitative 
research through a specialist schools 
outreach survey was especially useful in 
understanding our impact. 

• Robust governance and  
project management  
The management of the programme 
required a clear vision and an effective 
evaluation of risks, resources, finances 
and governance. This approach earned us 
recognition as a finalist at the Association of 
Project Managers Awards in 2017 and 2018.

“It has been a pleasure working 
with the RSPB to make the 
partnership a successful one, 
helping hundreds of thousands of 
children experience the wonders 
of nature.”
John O’Maoileoin,  
Director of Corporate Responsibility, ALDI UK

The partnership 
was only possible 
thanks to hundreds 
of passionate and 
committed volunteers.
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We produced impactful, co-branded materials 
using our partnership logo. We reached out to 
teachers through a dedicated @RSPB_Learning 
Twitter feed and targeted direct mail. Families 
responded brilliantly to promotions like our Wild 
Challenge social media competition.   

Partnership milestones were celebrated 
by sharing success stories and impressive 
facts and figures on both our national and 

regional channels. These included articles in 
the RSPB’s Nature’s Home magazine, which 
has a readership of 1.3 million, and promotion 
via Aldi’s Twitter account to over 366,000 
customers. We even produced a special edition 
pin badge to celebrate our achievements.

Over the four years of the partnership, we 
achieved significant public awareness of our 
work together. 
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Powerful communications
Compelling communications were key for us to drive participation in 
and awareness of the programme, and also to raise the profile of 
our collaboration across print, media, social and online channels.  
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Gowild
with the RSPB

One in five people in 
the UK were aware 
of the partnership 
between the RSPB 
and Aldi. 
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I love this photo: ‘Tom’s 
masterpiece shield bug’ is a 
wonderful forest shield bug 
which some young enthusiasts 

enjoyed looking at during one of  

our School Outreach sessions in 

Norwich. This wonderful drawing 

and cheeky comment really 
encapsulates the spirit of  our 
outreach sessions. Youngsters 

aged five to 11 have the chance to 

get up close to nature in their 
school grounds, thanks to a 
hugely successful partnership 

between the RSPB and Aldi UK. 

This week we are celebrating the 

runaway success of  our 
‘Connecting Children with 
Nature’ partnership over the last 

two years. Aldi have generously funded the 

RSPB in helping us to ‘connect 

children to nature’ in schools, 

local parks and through our 
online nature activity hub the 

‘Wild Challenge’. Through a wide 

body of  research, including our 

own, the project came about, as we 

became increasingly concerned 

regarding children’s increasing 

disconnection from nature.
Aldi are immensely proud of  

the project’s achievements; the 

funding has enabled the RSPB to 

provide outdoor, nature-based 

activities for more than 240,000 

children over the last two years. 

Aldi UK’s Oliver King, has 
delighted in saying that: “Aldi is 

proud to partner with the RSPB to 

bring essential opportunities to 

young people in their local 
environment. It’s rewarding to see 

the scale of  what we’ve achieved 

together and the vital 
contribution the partnership has 

made in helping so many young 

people learn more, value and 
experience the wonders of  
nature.” I run the RSPB’s Schools 

Outreach programme in Norwich. 

It is one of  17 Aldi-funded schools 

outreach programmes around the 

country. We have worked with 

many excited children in their 

school grounds over the last two 

years, tuning them in to nature 

around them. They have loved 

seeing creatures they’ve never 

seen before, whether they live 

right under their feet or over their 

heads. Riley, aged 12, described it 

as “an incredible experience. I 

enjoyed learning outdoors and 

finding a newt. Something I have 

never seen before!” while Joshua 

aged 10, said “Man, that was the 

best lesson ever!” This kind of  

feedback makes my job so 
worthwhile. We have brought 
these experiences to more than 

9,000 children in the area. It has 

been brilliant to hear how much 

they have enjoyed it and that 
many want to carry on 
experiencing nature.The RSPB and Aldi 

commissioned some independent 

research, following up with more 

than 1,000 pupils on their nature 

experiences. It has revealed that 

86% of  pupils learned something 

new about nature that they didn’t 

know before, and four-fifths of  

them would like to spend more 

time outside exploring nature – 

fantastic findings.This is the real aim of  the 
project: to create interest in 
nature amongst children in the 

hope they will go on to be involved 

with the natural world for the 

sake of  conservation, but also for 

their own wellbeing. We are also 

very pleased to hear that 83% of  

teachers surveyed in the same 

follow-up study reported they felt 

having lessons outdoors increased 

children’s confidence. 

This is just what we would hope 

children will gain from learning 

outdoors with us and from a 
continuing bond with the natural 

world around them. I feel 
immensely privileged to be 
creating something which we 
sincerely hope will have lasting 

benefits. With another two years of  the 

project left, myself  and my team 

of  dedicated volunteer staff  are 

looking forward to plenty more 

adventures. We offer a range of  

sessions for schools to choose 
from and we’re very pleased to 

announce there will be a new 
session linked to the literacy 
curriculum available to book from 

November. We will be helping 
pupils to find inspiration for 
writing from nature, as so many 

of  our best-loved writers have 

over the years. If  you are a teacher and you’re 

interested in one of  our sessions 

please check our website for 
updates and further details. There 

is also a short film which gives 

you a flavour of  the RSPB- 
Aldi project and what we’ve 
achieved, visit rspb.org.uk/
fun-and-learning 

If our goals have struck a chord 
with you and you would like to get 

involved in leading sessions on 
our outreach programme please 

see rspb.org.uk/volunteering

Helping local children to love wonders of nature

For event information in your 
area check out the RSPB website 

www.rspb.org.uk

Clare Whitelegg of the RSPB hails the success of a 

scheme to inspire a love of nature in thousands of 

children

‘Tom’s master piece shield bug’ - inspired by a nature session.

The RSPB-Aldi nature project is helping thousands of local children to appreciate the world around us.  
Pictures: RSPB
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Our achievements 
The RSPB-Aldi partnership 
exceeded its goals: 

An impact study, funded through the partnership, 
found that an overwhelming number of children 
wanted to spend more time outside in nature 
thanks to our schools outreach in 3,000 schools 
across England, Wales and Scotland:

• 85% of school children agreed that they 
want to spend more time outside in nature.

• 91% of teachers agreed that they want to 
spend more time teaching outside.

• 86% of school children agreed that they 
learned things about nature that they didn’t 
know before.

• 83% of teachers agreed that taking part 
in lessons outside increases children’s 
confidence.

A whopping 30,000 
new homes have 
been created for 
birds, mammals  
and minibeasts.
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“I enjoyed learning 
more about nature 
and using our 
senses to explore.” 
 

Jessica, 10

“Can’t believe we saw 
a spider’s egg sack 
just like the ones in 
Charlotte’s Web!”  

Archie, 8
 

“We found loads of 
bugs! That was my 
favourite thing!”

Daisy, 5

“I loved learning 
outside and all of the 
different habitats  
we found.” 

Jack, 9 

Our impact
Thanks to the RSPB-Aldi Connecting Children to Nature programme, 
more children across the UK have enjoyed the learning, social and 
wellbeing benefits of being in nature. 

“It is more important than ever that we are helping 
young people to experience, learn and value the 
natural world. Our partnership with Aldi has 
connected hundreds of thousands of children  
with wildlife and helped create homes for nature. 
This is a huge step forward in our ambition to make 
childhood wild again.”
Rebecca Munro,  
Director of Fundraising and Communications, The RSPB.

Research shows that first-hand experiences 
like this can make an important contribution to 
pupils’ academic attainment and their future 
economic wellbeing. These experiences also 
help to prepare them for the next stage of their 
lives, increase their physical activity levels and 
support the development of a positive self-image.

Importantly for nature, our pioneering 
partnership has planted the seed of pro-nature 
and pro-environmental behaviour that will inspire 
our next generation to nurture our planet in years 
to come. 
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The future
“Our relationship with Aldi perfectly illustrates the 
power of partnerships and collaboration. We are 
immensely proud of everything we have achieved 
together and very much look forward to building on this 
success. We look forward to establishing many more 
mutually beneficial partnerships that empower people 
and communities to do more for nature.” 
Nicky O’Malley,  
Head of Corporate Partnerships, The RSPB 

For more information about the Aldi-RSPB partnership 
or working in collaboration with the RSPB, please visit:  

rspb.org.uk/aldi  
or contact the Corporate Partnerships Team at:  

corporate.partnerships@rspb.org.uk
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